


What problems bug you?



What would you like to
know more about today?



Where It Fits In

_–--Garf



Here’s What We’ll Cover

•12 Tips You Can Use

•Examples You Can Emulate

•The “essence” of a good landing page



About Me

•On the Web since 1998

•Worked in over 100 industries

•Very partial towards the Franchise 
industry!



The $30,000 Landing Page

http://gar!nkelcoaching.com
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Tip #1: Title

•Clear

•Descriptive

•“Grasp at a glance”







Tip #2: Links

•Appointment signup

•Download page

•Other pages on your site







Tip #3: ID Clients

•Examples of market segments

•Mini-success stories

•Results they’re looking for
now



A truly stellar example

http://actionplan.com
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Tip #4: Clean and Simple
•Not cluttered

•Easy to read

•One visual focus

•Limited colors, fonts







Tip #5: Theme

•Conversation on customer’s mind

•Artful repetition

•Weave theme into promise







Tip #6: Who I Am

•Selected facts

•Relevant to customer
wants

•Proof you can deliver



Selling With Content

http://askdavidgar!nkel.com
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Tip #7: Video
• Informative

•Entertaining

•Useful to prospect

•“Demonstration selling”







Tip #8: Resources

•Can be free

•Can be for sale

•Extension of video







Tip # 9: Book = Credibility

• If not book, special report

•Find something that
screams “expertise”



Another Credibility Tactic

•Follows an important rule

•This example could be improved 
upon, though...





A More Sophisticated 
Landing Page

http://franchiseba.com
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Tip #10: Clean Design (2)

•More complex, same principles

• Image dominates page

•Uncluttered, but more
options







Tip #11: Slider 
• Brian Tracy is #4

• Also: resource center, FBA Members 2.0, 
11 Characteristics Article, Hunger Games

• Great way to present lots
of information







Tip #12: 4 Networks!
• Credibility x 10

• You don’t need TV

• Idea: multiple recogintion

• Example: stacked
testimonials



Summary: Landing Pages

•What it needs to have

•What it needs to convey

•What it needs to offer



Answers To Your Questions




