CFB Copywriting 5:
VIDEO

SO THEY

KNOW YOU

LIKE YOU

l' AND TRUST YOU!
With David Garfinkel

Today we'll cover...

® How video can help your business

e 6 types of videos that increase sales

e How video fits into your marketing “funnel”
e Do’s and don’ts for Web videos

e And more, more, more!
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Video — how it can help you

*SEO - Google looks at: How long do
people stay on your page?

[ the longer, the better.
[ a video, they’ll stay longer
[ Google likes that.

Why Video Is Important

«Brain processes images 60,000x faster than
words

*Web posts with images get up to 180% more
engagement than text-only posts

«Visitors spend twice as much time on Web

pages with videos o UTmwg

Source: The Power of Visual Storytaling: Mow to Use Visuals, Videos, and ‘oSSRl e
Socisf Media to Marke? Your Beand by Walter, Ekatering and Gloglio, Jessica = @755 »
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Where you can place videos
on the Web

* Your website
e Your blog

* Someone else’s blog or website

Soclal media

Freestanding: Youtube, Vimec, Dallymotion, Metacafe
FREE: Wistia (limited offer) - hitp lerww.aposumo coministia-free




How video fits into your

overall marketing (funnel)

» Freestanding videos (like youtube) for lead
generation

e As part of a series - autoresponder mini-course
» To send to someone after a first conversation

* As content on your Website or blog — to inform
visitors and to build your brand...

How to make videos: Audio
Hardware

o free: use the built-in mic in your computer

* moderate: Yeti, USB mic by Blue (Amazon)
($90-150, depending on model)

* pro-audio: ElectroVoice RE-20, shock mount,
tripod, Apogee Duet audio interface (Mac only)
($1200 + mac, software)

How to make videos: Video
Hardware
« free: use the built-in camera in your
computer

« moderate: Kodak Zi12 (Amazon), external
mic jack (needs a phone plug), $140

e pro-video: The sky’s the limit!




How to make videos: Video
Software

e Mac: Screenflow ($99 from
telestream.net)

o PC: Camtasia ($299 from tech
smith.com)

Rules for Videos

e Highlight/preview the value EARLY
e Keep it simple — 1 idea best, 3 ideas MAX
e Call to action at theend

» Short: sentences, words. Watch closed-
captioning for ideas...

Don’t for Videos

* Don't be boring
e Don't try to EDUCATE in any great depth

e Don't flat out PITCH TO CLOSE, and never pitch
before you have delivered value




Advanced mini-course: The
Four Steps of Creativity
(Graham Wallas)

» Preparation
» Incubaticn
* Sudden Insight
e Application

Resources to help you get
your video made

 Kindle book: Multicast Marketing, by Mike
Koenigs and Paul Colligan

* voice talent: voice123.com

» production: videoscribe.co — $30/month

R

QUESTIONS
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